ASSESSMENT OF CANDIDATE’S STRENGTHS AND PROFESSIONAL DEVELOPMENT NEEDS

For
Comprehensive Business Education
	COMPETENCY
	ASSESSMENT
	Met
	Not Met

	(a)
	To be certified as a comprehensive business educator, a candidate shall:
	
	
	

	
	(1)
	Have at least a bachelor’s degree;  
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(2)
	Qualify for certification under one of the alternatives in Ed 505.01-505.05;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(3)
	Meet the qualifications for certification as a career and technical education teacher as provided in Ed 507.02; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(4)
	Meet the requirements of (b) below.
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	(b)
	A candidate for certification as a comprehensive business educator shall have the following skills, competencies, and knowledge through a combination of academic and supervised practical experiences:
	
	
	

	
	(1)
	In the area of accounting: 
	
	
	

	
	
	a.
	Knowledge of and ability to apply accounting principles and practices;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	b.
	Knowledge of the various steps of the accounting cycle for a proprietorship, partnership, and corporation;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	c.
	Knowledge of and ability to apply assets, liabilities, and owner’s equity according to generally accepted accounting principles;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	d.
	Knowledge of and ability to apply accounting principles as they apply to ownership, payroll, income taxation, and managerial systems;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	e.
	Ability to prepare, interpret, and analyze financial statements using manual and computerized systems;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	f.
	Ability to apply: 
	
	
	

	
	
	
	1.
	Components of the accounting cycle, including:
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	
	(i)
	Analysis of source documents;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	
	(ii)
	Procedures for journalizing and posting transactions to ledgers;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	
	(iii)
	Creating financial statements; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 



	
	
	
	
	(iv)
	Closing entries; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	2.
	User manual accounting and financial software applications; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	g.
	Knowledge of and ability to apply legal and ethical principles pertaining to accounting;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(2)
	In the area of management and administration:
	
	
	

	
	
	a.
	Knowledge of the importance of the basic tenets of management theories in the successful operation of an organization;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	b.
	Knowledge of various organizational structures and the advantages and disadvantages of each;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	c.
	Knowledge of the role of organized labor and its influences on government and business;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	d.
	Knowledge of and ability to apply generally accepted operations management principles and procedures in order to be able to design an operations plan;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	e.
	Knowledge of and ability to apply principles and methods of decision making and mathematical operations leading to quantitative and qualitative analysis;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	f.
	f.  Knowledge of the differentiation between ethical and legal issues related to social responsibility and business management; 
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	g.
	Knowledge of the various management functions and their interrelationships; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	h.
	Knowledge of and ability to apply legal and ethical principles pertaining to management and administration;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(3)
	 In the area of business communications:
	
	
	

	
	
	a.
	Knowledge of ability to apply the concepts and methods of business communication including verbal and nonverbal communication;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	b.
	Knowledge of and ability to apply the methods of business communication and business technology to develop and deliver effective communication skills;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	c.
	Knowledge of the importance of so-called soft skills, such as character development and acceptable attitudes, in professional and personal settings;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 



	
	
	d.
	Knowledge of the social and human relations skills needed to work effectively in a professional environment;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	e.
	Knowledge of the cultural and global differences as they relate to interpersonal business relationships; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	f.
	Knowledge of and ability to apply legal and ethical principles pertaining to business communications;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(4)
	In the area of business law:
	
	
	

	
	
	a.
	Knowledge of and ability to apply knowledge relating to:
	
	
	

	
	
	
	1.
	The relationship between ethics and the law;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	2.
	The sources of the law;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	3.
	The structure of the court system;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	4.
	The different classifications of procedural law; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	5.
	The different classifications of substantive law;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	b.
	Knowledge of the relationships among contract law, law of sales, and consumer law;


	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	c.
	Knowledge of the role and importance of agency law and employment law and ability to apply such laws as they relate to the conduct of business in the national and international marketplaces;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	d.
	Knowledge of and ability to apply legal rules that apply to personal property and real property;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	e.
	Knowledge of and ability to apply advancements in computer technology and how they affect areas such as property law, contract law, criminal law, international law, intellectual law, and substantive law relevant to business areas and knowledge of other legal issues that affect business; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	f.
	Knowledge of and ability to apply legal and ethical principles pertaining to business law;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 



	
	(5)
	In the area of entrepreneurship:
	
	
	

	
	
	a.
	Knowledge of the unique characteristics of entrepreneurship;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	b.
	Knowledge of and ability to apply the financial concepts and tools needed by the entrepreneur in making business decisions;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	c.
	Ability to develop a business and management plan needed to make business decisions;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	d.
	Knowledge of the different forms of management and ownership within an industry; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	e.
	Knowledge of and ability to apply legal and ethical principles pertaining to entrepreneurship;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(6)
	 In the area of financial literacy: 
	
	
	

	
	
	a.
	Knowledge of and ability to apply the concepts of personal finance in order to make sound financial decisions;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	b.
	Knowledge of the different consumer agencies that address consumer issues and concerns;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	c.
	Knowledge of and ability to apply problem-solving skills to consumer economic principles relating to the following consumer purchases, including, but not limited to:
	
	
	

	
	
	
	1.
	Auto, health, and life insurance;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	2.
	Food;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	3.
	Clothing; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	4.
	Recreation.
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	d.
	Knowledge of and ability to apply financial decision-making in the areas of taxes, budgeting, and investing, including, but not limited to, the following investments: 
	
	
	

	
	
	
	1.
	Stock market;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	2.
	Precious metals;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 



	
	
	
	3.
	Jewelry; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	4.
	Collectibles;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	e.
	Knowledge of debit and credit options offered by financial institutions; 
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	f.
	Ability to prepare, balance, and evaluate a spending or savings plan; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	g.
	Knowledge of and ability to apply legal and ethical principles pertaining to financial literacy;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(7)
	In the area of finance and economic systems: 
	
	
	

	
	
	a.
	Knowledge of the features of different economic systems;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	b.
	Knowledge of the major features of the United States economy;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	c.
	Knowledge of the role of exchange and money in an economic system;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	d.
	Knowledge of the role of government in an economic system, especially the role of government in the United States economy;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	e.
	Knowledge of the role of international trade and investment and international monetary relations in the global economy;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	f.
	Knowledge of and ability to apply basic economic principles as they relate to microeconomic and macroeconomic theories and principles; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	g.
	Knowledge of and ability to apply legal and ethical principles pertaining to finance and economic systems;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(8)
	In the area of international business:
	
	
	

	
	
	a.
	Knowledge of why societies develop economic systems;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	b.
	Knowledge of and ability to apply principles of different economic systems and philosophies and to recognize how differences in culture, language, values and social behavior affect the ethical conduct of business across domestic and international borders;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 



	
	
	c.
	Knowledge of international business as it relates to ethics, finance, management, marketing, import and export trade concepts, communication and culture, and the environment;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	d.
	Ability to analyze the effect of interdependence on economic activity;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	e.
	Knowledge of the different types of competitive structures and ability to illustrate the role of competitive markets in the United States and other economies;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	f.
	Knowledge of the importance of economic relationships among nations; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	g.
	Knowledge of and ability to apply legal and ethical principles pertaining to international business;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(9)
	In the area of information systems and technology applications: 
	
	
	

	
	
	a.
	Knowledge of the development and impact of information technology and telecommunications on business and society;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	b.
	Ability to analyze, synthesize, evaluate, and apply technologies to solve problems, increase productivity, and improve personal quality of life;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	c.
	Knowledge of and ability to apply learning principles as they relate to skill development when learning software applications;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	d.
	Knowledge of and ability to apply technology in communicating, collaborating, conducting research, and solving problems; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	e.
	Knowledge of and ability to apply the legal and ethical principles pertaining to information systems and technology applications; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(10)
	 In the area of marketing:
	
	
	

	
	
	a.
	Ability to recognize the customer-oriented nature of marketing and to analyze the effect of marketing activities on the individual, business, and society;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	b.
	Ability to analyze the elements of a marketing mix, their interrelationships, and how they are used in the marketing process;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	c.
	Ability to conduct, prepare, and analyze marketing research in decision making; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	d.
	Knowledge of and ability to apply concepts in developing marketing plans for various types of businesses.
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 



Effective:  12/21/12
Page 6 of 6

