ASSESSMENT OF CANDIDATE’S STRENGTHS AND PROFESSIONAL DEVELOPMENT NEEDS

For
Comprehensive Marketing
	COMPETENCY
	ASSESSMENT
	Met
	Not Met

	(a)
	To be certified as a comprehensive marketing educator, a candidate shall:
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(1)
	Have at least a bachelor’s degree;  
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(2)
	Qualify for certification under one of the alternatives in Ed 505.01-505.05;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(3)
	Meet the qualifications for certification as a career and technical education teacher as provided in Ed 507.02; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(4)
	Meet the requirements of (b) below.
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	(b)
	A candidate for certification as a comprehensive marketing educator shall have the following skills, competencies, and knowledge through a combination of academic and supervised field-based experiences:
	
	
	

	
	(1)
	In the area of integration of standards, the ability to:
	
	
	

	
	
	a.
	Integrate the New Hampshire academic content standards and the New Hampshire marketing education career field content standards in lesson planning and course of study development; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	b.
	Create, deliver, and assess multiple lessons integrating academic and marketing content standards;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(2)
	In the area of strategizing and planning marketing activities and support functions, the ability to: 
	
	
	

	
	
	a.
	Demonstrate strategic management skills, describe key marketing concepts, develop marketing plans for various types of businesses and assess identified return on marketing investment (ROMI);
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	b.
	Understand how to staff a marketing department, use organizational and management skills, and implement time management and project management skills;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	c.
	Use business systems, set and monitor budgets, estimate project costs, manage financial resources, and analyze vendor performance;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	d.
	Prepare research findings and reports and evaluate marketing research procedures and findings to assess the validity of data; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 



	
	
	e.
	Use marketing information to predict and analyze customer behavior, facilitate product and service management decisions, and assess marketing communications activities;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(3)
	In the area of the four Ps of marketing, which are place, price, product and service management, and promotion, the ability to: 
	
	
	

	
	
	a.
	Use information literacy skills and basic technology skills for a variety of business operations, including, but not limited to:
	
	
	

	
	
	
	1.
	Internet; 
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	2.
	Blogs;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	3.
	Operating systems;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	4.
	Search engine marketing;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	5.
	Pay-per-click operations;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	6.
	E-mail;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	7.
	Personal information management and productivity;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	8.
	Word processing;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	9.
	Presentation software;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	10.
	Spreadsheet;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	11.
	Website construction, design, and development as a marketing tool;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	12.
	Social media; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	13.
	Databases;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 



	
	
	b.
	Use information technology tools to: 
	
	
	

	
	
	
	1.
	Manage and perform work;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	2.
	Collect information to guide decision-making; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	3.
	Identify needs for hardware and software;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	c.
	Describe all aspects of pricing and employ and assess pricing strategies for products and services;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	d.
	Explain the product and service management function, including in-depth knowledge of this function as it relates to marketing communications;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	e.
	Generate product and marketing communications ideas for business success, evaluate the effectiveness of the marketing communications mix and employ product and service mix strategies;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	f.
	Position products, service, and a company to create a business image;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	g.
	Assess product packaging to improve its function and brand recognition;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	h.
	Evaluate long-term and short-term results of promotional messages and use metrics to measure effectiveness of marketing communications;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	i.
	Perform the following functions relating to sales:
	
	
	

	
	
	
	1.
	Describe sales activities;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	2.
	Acquire product knowledge;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	3.
	Differentiate between consumer and business behavior;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	4.
	Explain and employ sales processes and techniques;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	5.
	Qualify customers;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 



	
	
	
	6.
	Conduct pre-visit research; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	7.
	Perform pre-sales activities and prospects for customers; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	j.
	Understand management of channel activities and develop and assess channel management strategies;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	(4)
	In the area of interpersonal and communications skills when doing business with external and internal marketing customers, the ability to:
	
	
	

	
	
	a.
	Demonstrate teamwork, problem-solving and leadership skills; 
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	b.
	Use communication skills to foster open, honest communication and positive interactions with clients and to influence others in marketing environments;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	c.
	Read to acquire meaning, listen actively, and use verbal skills to obtain and convey information, prepare written reports, and write internal and external business correspondence;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	d.
	Communicate with employees, coworkers and supervisors and interact with customers in a manner that:
	
	
	

	
	
	
	1.
	Enhances and reinforces the company image;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	2.
	Fosters positive relationships with customers; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	3.
	Appropriately resolves conflicts; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	e.
	Teach self-development and professional career skills, including: 
	
	
	

	
	
	
	1.
	Critical thinking;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	2.
	Career planning and advancement; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	3.
	Job-seeking for marketing careers; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 



	
	(5)
	In the area of general business administrative and management skills, the ability to:
	
	
	

	
	
	a.
	Demonstrate these skills in the following areas: 
	
	
	

	
	
	
	1.
	Business law;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	2.
	Financial management;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	3.
	Personal finance;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	4.
	E-marketing and e-commerce;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	5.
	Consumer education;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	6.
	Entrepreneurship; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	
	7.
	Business economics, math, and English;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	b.
	Assess management and operations functions and their applications in creating effective businesses; 
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	c.
	Describe the process for opening an entrepreneurial venture;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	d.
	Analyze financial data and use it in small business planning and to make informed decisions;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	e.
	Describe how businesses are organized and evaluate business systems and their role in success;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	f.
	Understand ethical business practices and their role in creating effective businesses;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	g.
	Describe business laws and regulations and their impact on businesses;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	h.
	Demonstrate the ability to use mathematics and technology to solve business problems and communicate results;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	i.
	Demonstrate an understanding of human resources policy and its impact on business;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 



	
	
	j.
	Demonstrate issues involved in operating multi-national enterprises;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	k.
	Use oral and written communication skills in a variety of business situations;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	l.
	Interpret data using statistical processes and use economic concepts in making decisions;
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	m.
	Understand and describe the legal rules associated with local, state, and national consumer protection, sales and advertising; and
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 


	
	
	n.
	Understand and describe the political and economic background, business incentives, risks and motivation, basic business activities, and associated business challenges involved with international trade.
	
	 FORMCHECKBOX 

	 FORMCHECKBOX 
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